SURVEY SUBJECT: (uzlity & Product Uiff DATES OPEN: | - Z7 Ut OF

SUMMARY FINDINGS: NO. OF RESPONDENTS: 77/
(90% Confid, Level, + /- 10% Error Band)

The US respondents were 96% of totdl. Europe was 9%
al others were less,

- Bl 7% of respondents say they differentiate their procucts through performance.,

- 527 said they differentiate themselves through delivery and service.

-~ 65 % sald they rdl aut customer generated Ideas to al customers,

- Many ideas were expressed n writing, Ohe that stood at-—a mil has introduced
anti-tampering automation so their paper machines runs the same en all shifts
thereby ereating consistent. products,

-~ 597% sald recycled contert. s important for product differentiation,

-~ 65 % said forestry certification has become impartant to their business.

-- 67 % sald being in close prowmity to their customers Is Important,
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